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We cannot embrace functional 

medicine and longevity programmes 

and not address the dangers of alcohol

Christine Clinton founder, Clinton Cancer Care

programmes and not address 

the dangers of alcohol.

A ‘Do You Know?’ 

campaign rolled out by 

associations in the spa 

industry would be impactful. 

Remember when the smoking 

ban came into effect, some 

people were horrified and 

felt their rights were being 

denied, but the science was 

very clear, second-hand 

smoke was affecting anyone 

around them. Then we 

saw the graphic images of 

people with cancer from 

smoking. It was successful 

because it changed minds 

through education.

If the information about 

alcohol and its health 

consequences are shared in a 

non-judgemental, informative 

way, then the guest will 

decide and the menu should 

reflect those choices. There 

are many healthy beverage 

options with zero sugars, 

adaptogens and nootropics. 

And more women’s retreats 

are exchanging alcohol for 

experiences, with everything 

from medicinal mushrooms 

to vibroacoustic services.

There are plenty of 

places to go to consume 

alcohol, but spas and 

wellness centres should 

remain true to their core 

values, focused on wellbeing, 

improving sleep and 

digestion, reducing stress 

and improving mood, where 

alcohol has no part to play.

There should be an 

education programme 

about alcohol and 

its effects for everyone, 

including schools. People 

make their own decisions 

about whether or not they’ll 

use alcohol, but they need as 

much evidence as possible 

to make informed choices.

In resorts in some US 

states there are warning 

signs relating to alcohol use 

and purchases throughout 

(gift shops or restaurants). 

California in particular has 

strict laws about alcohol (and 

some foods) called Prop 65, 

requiring businesses to warn 

consumers about chemicals 

that may cause cancer. 

When teaching my cancer 

care programme in Napa 

Valley, I couldn’t believe how 

many warning signs I saw, 

including in the local pizzeria. 

Here in Ireland recently, 

the government voted to 

add warning labels on all 

alcohol products sold in the 

Republic. From 2026 alcohol 

will have a label stating 

‘There is a direct link between 

alcohol and fatal cancers’. 

Ireland is the first country 

in the world to do so, but I 

suspect many will follow. 

As an industry, the 

spa and wellness sector 

cannot embrace functional 

medicine and longevity 

them to offer treatments to 

those on their cancer journey. 

Education on cancer 

prevention and non-

recurrence should be part 

of wellness programmes, 

while guests with cancer 

also need healthy lifestyle 

advice at two key stages – on 

diagnosis and post-treatment. 

In particular, when people 

finish chemotherapy, that’s 

often when many fall off a 

cliff in terms of external help.

When it comes to the 

specific issue of alcohol, 

many wellness and longevity 

clinics understandably don’t 

offer it. However, it’s not so 

easy to ban alcohol in more 

social spa settings and I don’t 

think it’s up to the industry 

to become the alcohol police.

Clearly training all spa 

staff, from receptionists 

through to therapists and 

delivering education to 

guests on all aspects of 

a healthy lifestyle and 

well-documented risk factors 

such as alcohol should have a 

stronger focus going forward.

There should be a stronger focus on 

training all spa staff on all aspects of a 

healthy lifestyle and well-documented 

risk factors such as alcohol

For spas to initiate a 

discussion with guests 

about the cancer 

risks of alcohol, there first 

needs to be a much broader 

focus on how the wellness 

industry addresses the 

issue of cancer generally.

The number of people 

being diagnosed or surviving 

is only going to increase, so 

as an industry, it’s something 

we really have to tackle.

At SATCC (Standards 

Authority for Touch in Cancer 

Care) we educate spas on 

how to deal with guests who 

have cancer. There’s still a 

lot of fear out there and quite 

frankly many facilities find 

it easier to just avoid them.

There’s a persistent myth 

that you can’t touch people 

with cancer, but views from 

oncologists and medical 

evidence have changed on 

this and SATCC has created 

new industry-recognised 

standards for training 

and best practices.

Of course, it’s just as 

important for spas to play a 

part in educating all guests 

on cancer risk factors, 

including alcohol, as it is for 

Susan Harmsworth founder of SATCC and ESPA International
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OPINION: ALCOHOL


